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[Problem to be Solved] 

To provide a sales system which can give a suggestion to 
a user who has not clarified the conditions for specifying 
digital information to be obtained and which can comply with a 
need of a user who wants to decide a purchase after trial use. 
[Cons ti tution] 

An on-demand system including an access stage for 
accepting access from a user at a sales point (SP1), a trial 
use data providing stage for providing trial use data (Dl) to 
be tried by a user, a purchase arousing data providing stage 
for providing purchase arousing data (D2) for arousing an 
intention to purchase data in a user, and a sales providing 
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stage for providing a user with sales data (D3) after 
confirming the user's intention of purchasing. The system may 
include a user data collecting stage for collecting user data 
(D4) regarding attributes and so on of a user who has gained 
access . 
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[Scope of Patent Claims] 

[Claim 1] An on-demand sales method characterized in that said 
method is an on-demand system which includes an access stage 
for accepting access from a user at a sales point, a trial use 
data providing stage for providing trial use data to be tried 
by a user, a purchase arousing data providing stage for 
providing purchase arousing data for arousing an intention to 
purchase data in a user, and a sales providing stage for 
providing a user with sales data after confirming said user's 
intention of purchasing. 

[Claim 2] An on-demand sales method as recited in Claim 1, 
characterized in that said method is an on-demand system 
further including a user data collecting stage for collecting 
user data regarding attributes and so on of a user who has 
gained access . 

[Claim 3] An on-demand sales method as recited in Claim 2, 
characterized in that said method is an on-demand system 
wherein said purchase arousing data include data which are 
preferentially displayed on a catalogue and which are sales 
data determined, based on said user data collected at said user 
data, to have a high possibility of being purchased by said 
user. 

[Claim 4] An on-demand sales method as recited in Claims 1, 2 
and 3, characterized in that said method is an on-demand system 
further including a data analyzing stage for analyzing record 
data such as sales record data and trial record data, and a 
data updating stage for updating said purchase arousing data 
based on the analysis at said data analyzing stage. 
[Claim 5] An on-demand sales method as recited in Claim 4, 
characterized in that said method is an on-demand system 
adapted to provide said trial use data in a ranked form, 
wherein the rank of said trial use data are updated in the data 
updating stage . 

[Claim 6] An on-demand sales method as recited in Claims 1, 2, 
3, 4 and 5, characterized in that said method is an on-demand 
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system wherein said sales providing stage is through a download 
from a center provided separately from said sales point. 
[Claim 7] An on-demand sales method as recited in Claims 1, 2, 
3, 4, 5 and 6, characterized in that said method is an on- 
demand system further including a provision preparing stage in 
which, when a user is trying trial data, sales data 
corresponding to said trial use data are prepared so as to be 
immediately provided. 

[Claim 8] An on-demand sales device comprising access means for 
accepting access from a user, trial use data providing means 
capable of providing trial use data to be tried by a user, 
purchase arousing data providing means capable of providing 
purchase arousing data for arousing an intention to purchase 
data in a user, and sales providing means for providing a user 
with sales data when the user's intention of purchasing is 
con f i rmed . 

[Claim 9] An on-demand sales device as recited in Claim 8, 
further including user data collecting means capable of 
collecting user data regarding attributes and so on of a user 
who has gained access, wherein said purchase arousing data 
providing means is adapted to execute sorting giving priority 
to sales data having high possibility of being purchased by 
users in a group to which said user belongs based on said user 
data collected by said user data collecting means in forming 
said purchase arousing data. 

[Claim 10] An on-demand sales device as recited in Claims 8 and 
9, further comprising data analyzing means capable of analyzing 
record data such as sales record data and trial record data, 
and data updating means for updating said purchase arousing 
data based on a result of analysis by said data analyzing means. 
[Claim 11] An on-demand sales device as recited in Claim 10, 
wherein said data updating means can also update said trial use 
data. 

[Claim 12] An on-demand sales device as recited in Claims 8, 9, 
10 and 11, wherein a center capable of accumulating a large 
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variety of sales data is provided separately from said sales 
point, and wherein said center and said sales point are 
provided with center download means capable of downloading 
sales data accumulated in said center when necessary. 

[Claim 13] An on-demand sales device as recited in Claim 12, 
wherein said sales point is provided with popular data stocking 
means for stocking sales data having an excellent sales record. 

[Claim 14] An on-demand sales device as recited in Claim 13, 
wherein said center is provided with stock data grasping means 
capable of grasping what data are stocked in said popular data 
stocking means, and download preparing means which, when a user 
is trying trial use data and when sales data corresponding to 
said trial use data are not stocked in said sales point, 
prepares said sales data so that said sales data may be 
immediately downloaded to said sales point. 

[Detailed Description of the Invention] 
[0001] 

[Field of the Invention] 

The present invention relates to an on-demand sales 
system which is adapted to send information such as a software 
(music, a program) via a network to sales points (a shop, a 
household terminal, etc.) in a place away from a center, and 
with which a user can perform trial use or trial listening of 
information (which may be herein after referred to as "trial 
use") and make a reference in purchasing. 

[0002] 

[Prior Art] 

Sales systems in recent years have been selling 
intangible items of "information" through on-demand systems. 
Since 11 information" can be digitized, there can be employed an 
efficient delivery method such as data compressing or a method 
in which information selling frequently is stored in sales 
points. These are very convenient for a user who can specify 
information to be purchased. For example, the user can purchase 
music as digital information sent from a base station through a 
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procedure comprising specifying the music to be purchased by 
conditions such as the title or the musician thereof, putting 
an order and paying the price. 
[0003] 

{Problems to be Solved by the Invention] 

However, such a conventional on-demand sales system has 
the following drawbacks. Description will be made taking a case 
where a user want to purchase music as an example. Firstly, the 
user should have conditions by which the music to be purchased 
can be clearly specified. In the case where a user who does not 
have such conditions is going to make a purchase, the user must 
undergo a complicated retrieval of an enormous database. 

[0004] 

Also, such systems cannot comply with a need of a user 
who wants to decide a purchase after trial listening or trial 
use. In addition to diversification and differentiation of 
needs, there are an increasing number of cases in which a user 
finds it difficult to have clear conditions for deciding what 
to obtain. Namely, there are an increasing number of users who 
only have a vague need like "Is there any good music?" The 
systems cannot comply with such users. 

[0005] 

The problems to be solved by the invention is to provide 
a technology which can give a suggestion to a user who has not 
clarified conditions for specifying digital information to be 
purchased such as the title of a music piece or a program and 
the manufacturer thereof, and which can comply with a need of a 
user who want to decide a purchase after trial use. It is, 
therefore, the object of the inventions recited in Claims 1 to 
7 to provide a sales method which can give a suggestion to a 
user who has not clarified conditions for specifying digital 
information to be purchased, and which can comply with a need 
of a user who want to decide a purchase after trial use. 

[0006] 

It is the object of the inventions recited in Claims 8 to 
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14 to provide a device which can give a suggestion to a user 
who has not clarified conditions for specifying digital 
information to be purchased, and which can comply with a need 
of a user who want to decide a purchase after a trial use. 
[0007] 

[Means to Solve the Problems] 

To solve the above problems, the present applicant 
provides inventions recited in Claims 1 to 14. 

The invention recited in Claim 1 is an on-demand sales 
system including an access stage for accepting access from a 
user at a sales point (SP1), a trial use data providing stage 
for providing trial use data (Dl) to be tried by a user, a 
purchase arousing data providing stage for providing purchase 
arousing data (D2) for arousing an intention to purchase data 
in a user, and a sales providing stage for providing a user 
with sales data (D3) after confirming the user's intention of 
purchasing. 

[0008] 

The "access from a user" herein includes a case where a 
user goes to a sales point and gain access using a terminal 
installed therein as well as online access. The sales data (D3) 
herein are digital information which can be provided online 
such as texts, music, programs and pictures. 

[0009] 

The trial use data (Dl) herein are, when the sales data 
(D3) are a text, a digested version thereof, or, when the sales 
date (D3) are a piece of music, a part thereof such as 8 bars. 
The purchase arousing data (D2) herein include a weekly ranking 
or a comment of a celebrity. 

[0010] 

The trial use data (Dl) and the data (D2) may be 
interlocked so that when a user designates specific data listed 
on the purchase arousing data (D2), the user can immediately 
obtain the trial use data (Dl). "Providing user with sales data 
(D3)" includes providing a piece of music only once to a 
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communication Karaoke system as well as downloading to a hard 
disk owned by the user. As for the providing means, sending a 
medium (CD-ROM, for example) in which ordered sales data (D3) 
is stored by post is included in the scope of the present 
invention in addition to online means. 
[0011] 

When a user gains access to this system, the user can try 
trial use data (Dl) or accept a provision of purchase arousing 
data (D2). Thus, the system can give a suggestion to a user who 
has not clarified conditions for specifying sales data (D3) to 
be purchased and comply with a need of a user who wants to 
decide a purchase after trial use. 

The invention recited in Claim 2 has been made by 
limiting the on-demand sales system recited in Claim 1, and 
characterizing by further including a user data collecting 
stage for collecting user data (D4) regarding attributes and so 
on of a user who has gained access. 

[0012] 

The user data (D4) are data regarding attributes for 
classifying users such as age, sex, occupation, address, and 
are used to improve the service or business of the system. The 
methods of obtaining the user data (D4) include having a user 
input these items every time the user gains access, giving a 
membership number to a user who have once gained access and 
having the user input the membership number, and using an IC 
card distributed to users. In the IC cards may be written 
purchase history of the user and so on. The IC card may also 
have a function for preventing misuse thereof. 

[0013] 

The system, which can collect user data (D4) when a user 
gains access, can utilize the thus collected user data (D4) to 
improve the quality of service and business. 

The invention recited in Claim 3 has been made by 
limiting the on-demand sales system recited in Claim 2, and 
characterized in that the purchase arousing data (D4) include 



8 



data which are preferentially displayed on a catalogue and 
which are sales data determined, based on said user data 
collected at said user data, to have a high possibility of 
being purchased by said user. 
[0014] 

When the sales data (D3) are music, the system is adapted 
to form the purchase arousing data (D2) based on an analysis of 
such a correlation that users having particular attributes, for 
example teenage females, tends to like a singer B when they 
like music of group A. 

[0015] 

When a user gain access to this system, the system can 
collect user data (D4) at the user data collecting stage. When 
the user data (D4) are accumulated, well-selling items based on 
the attributes of users can be statistically grasped. When 
another user gains access, the system reads data popular among 
users having the same attributes as the user and adds the data 
in the purchase arousing data (D2) . 

[0016] 

When the sales data (D3) are music, the user who has 
gained access may possibly find its desired piece of music in 
the purchase arousing data (D2) even if it is in an ambiguous 
state like "I want to purchase a piece of music, which is 
popular recently and which I heard in a coffee shop a little 
while ago." or "I want to purchase music pieces selling well 
recently lest I should be behind my friends." Thus, the user 
can have a merit of being able to find its desired piece of 
music in a short time. The system provider can also have a 
merit of letting users who have refrained from purchasing for a 
reason that they cannot find desired music pieces within a 
limited period of time make a purchase. 

The invention recited in Claim 4 has been made by 
limiting the on-demand sales method recited in Claims 1, 2 and 
3, and characterized by including a data analyzing stage for 
analyzing record data (D5) such as sales record data and trial 
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record data, and a data updating stage for updating purchase 
arousing data (D2) based on the analysis at the data analyzing 
stage . 

[0017] 

The record data (D5) mainly consists of sales record data 
and trial record data but may be new data or the like 
consisting of a combination with user data (D4) . The more 
frequency in the data analyzing stage and the data updating 
stage is, the larger the merit to the users would be However, 
it depends on the scale of the system. 

[0018] 

This system, which includes the data analyzing stage and 
the data updating stage, can maintain the quality of service of 
giving a suggestion to a user who has not clarified conditions 
for specifying sales data (D3) to be purchased in high level. 

The invention recited in Claim 5 has been made by 
limiting the on-demand sales system recited in Claim 4, and 
characterized in that the trial use data (Dl) are adapted to be 
provided in ranked form and in that the data updating stage 
includes updating of the ranking of the trail data (Dl). 

[0019] 

When this system undergoes the data updating stage, the 
ranking of the trial use data (Dl) is also updated. Thus, the 
possibility of shortening the time needed for a user to reach 
desired trial use data (Dl) can be enhanced. 

The invention recited in Claim 6 has been made by 
limiting the on-demand sales system recited in Claims 1, 2, 3, 
4, and 5 and characterized in that the sales providing stage 
includes a download from a center (C) provided separately from 
the sales point (SP1). 

[0020] 

Since the center (C) is provided separately from the 
sales point (SP1) in this system, even though a plurality of 
sales points are provided, it is not necessary to stock all the 
sales data* (D3) constantly in every sales point. Thus, the 
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facility can be slimed down. 

The invention recited in Claim 7 has been made by 
limiting the on-demand sales system recited in Claims 1, 2, 3, 
4, 5, and 6, and characterized by including a provision 
preparing stage, in which, when a user is trying trial use data 
(Dl), sales data (D3) corresponding to the trial use data (Dl) 
are prepared so as to be immediately provided. 

[0021] 

in the system having the center (C) provided separately 
from the sales point (SP1) as recited in Claim 6, when the 
sales point does not have the sales data (D3) corresponding to 
the trail data (Dl) which is being tried by a user, the sales 
data are downloaded from the center (c) to the sales point 
(SP1) or prepared for download. 

[0022] 

This system, which includes provision preparing stage, 
can immediately provide a user with the sales data (D3) when 
the user decide a purchase based on the trial use data (Dl) so 
that the time needed for the user to obtain the sales data (D3) 
can be shortened, thereby enhancing the satisfaction of the 
user . 

The invention made by limiting Claim 2 and so on has a 
merit of being able to collect user data (D4) at each sales 
point. The invention made by limiting Claim 3 can grasp well- 
selling items peculiar to each of the sales point. 

The invention recited in Claim 8 is an on-demand sales 
device including access means for accepting online access from 
a user at a sales point (SP1), trial use data providing means 
capable of providing trail data (Dl) to be tried by a user, 
purchase arousing data providing means capable of providing 
purchase arousing data (D2) for arousing an intention to 
purchase data in a user, and sales providing means for 
providing the user with sales data (D4) when the user's 
intention of purchasing is confirmed. 

[0023] 
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The "sales providing means" includes a case of providing 
a piece of music only once to a communication Karaoke system in 
addition to downloading to a hard disk drive owned by a user. 
As the providing means, sending a medium (CD-ROM, for example) 
in which ordered sales data (D4) is stored by post is included 
in the scope of the present invention in addition to online 
means . 

[0024] 

In the sales point (SP1), the access means accepts online 
access from a user. The trial use data providing means and the 
purchase arousing means provide the user with trial use data 
(Dl) and purchase arousing data (D2), respectively. The user 
provided with the trial use data (Dl) and the purchase arousing 
data (D2) specifies data to be purchased, whether using the 
trial use data (Dl) and the purchase arousing data (D2) or not, 
and expresses an intention of purchasing. The on-demand sales 
device according to the present invention provides the user 
with sales data (D3) using the sales providing means. 

[0025] 

The sales system employing the on-demand sales system 
according to the present invention, with which a user can try 
trial use data (Dl) or accept a provision of purchase arousing 
data (D2), can give a suggestion to a user who has not 
clarified conditions for specifying sales data to be purchased 
and comply with a need of a user who wants to decide a purchase 
after trial use . 

The invention recited in Claim 9 has been made by 
limiting the on-demand sales device recited in claim 8, and 
characterized by further including user data collecting means 
capable of collecting user data (D4) regarding attributes and 
so on of a user who has gained access, and in that the purchase 
arousing data providing means is adapted to execute sorting 
giving priority to sales data (D3) having high possibility of 
being purchased by users in a group to which the user belongs 
based on the user data (D4) collected by the user data 
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collecting means in forming purchase arousing data (D2). 
[0026] 

The sales system employing the on-demand sales system 
according to the present invention collects user data (D4) of a 
user who gained access to the system according to the present 
invention using the user data collecting means. Then, based on 
the user data (D4), sorting is executed giving priority to 
sales data (D3) having high possibility of being purchased by 
users in a group to which the user belongs to, whereby the 
purchase arousing data (D2) are formed. Thereby, the 
probability of a user who has not clarified conditions for 
specifying sales data (D3) deciding to purchase can be enhanced. 

The invention recited in Claim 10 has been made by 
limiting the on-demand sales device recited in Claims 8 and 9, 
and characterized by including data analyzing means capable of 
analyzing record data (D5) such as sales record data and trial 
record data, and data updating means for updating the purchase 
arousing data (D2) based on a result of analysis by the data 
analyzing means. 

[0027 ] 

The sales system employing the on-demand sales system 
according to the present invention analyzes record data (D5) 
using the data analyzing means. The result of analysis is used 
by the data updating means to update the purchase arousing data 
(D2) . Thereby, the system can maintain the quality of service 
of giving suggestion to a user who has not clarified conditions 
for specifying sales data to be purchased in high level. 

The invention recited in Claim 11 has been made by 
limiting the on-demand sales device recited in claim 10, and 
characterized in that the data updating means can also update 
the trial use data (Dl). 

[0028] 

When the sales system employing the on-demand sales 
system according to the present invention undergoes the data 
updating stage, the ranking of the trial use data is also 
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updated. Thus, the possibility of shortening the time needed 

for a user to reach desired trial use data (Dl) can be enhanced. 

The invention recited in Claim 12 has been made by 
limiting the invention recited in Claims 8, 9, 10 and 11, and 
characterizing in that a center (c) capable of accumulating a 
large variety of sales data (D3) is provided separately from 
the sales point (SP1) and in that the center (C) and the sales 
point (SP1) are provided with download means capable of 
downloading sales data (D3) accumulated in the center (c) when 
as necessary . 

[0029] 

In the sales system employing the on-demand sales system 
according to the present invention, since the center (c) is 
provided separately from the sales point (SP1I), even if a 
plurality of sales point are provided, it is not necessary to 
stock all the sales data (D3) constantly in every sales point. 
Thus, the facility can be slimmed down. 

The invention recited in Claim 13 has been made by 
limiting the on-demand sales system recited in Claim 12, and 
characterized in that the sales point (SP1) is provided with 
popular data stocking means for stocking sales data (D3) having 
excellent sales record. 

[0030] 

In the sales system employing the on-demand sales device 
according to the present invention, since the sales point (SP1) 
is provided with the popular data stocking means, when sales 
data stocked in the stocking means are sold, namely provided to 
a user, the time needed for the user to obtain the sales data 
can be shortened. 

The invention recited in Claim 14 has been made by 
limiting the on-demand system recited in Claim 13, and 
characterized in that the center (C) is provided with stock 
data grasping means capable of grasping what sales data (D3) 
are stocked in the popular data stocking means, and download 
preparing means which, when a user is trying trial use data and 
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when sales data (3) corresponding to the trial use data (Dl) is 
not stocked in the sales point (SP1), prepares the sales data 
(Dl) so that the sales data may be immediately downloaded to 
the sales point (SP1). 
[0031] 

In the sales system employing the on-demand sales device 
according to the present invention, the center (c), which is 
provided with stock data grasping means, can always grasp what 
data are stocked in the popular data stocking means and what 
data are not. The center, which is also provided with the 
download preparing means, can immediately download sales data 
to the sales point (SP1) when a user is trying trial use data 
(Dl) and when sales data (D3) corresponding to the trial use 
data (Dl) are not stocked therein. Thus, when the sales data 
(D3) are provided to the user, the time needed for the user to 
obtain the sales data can be shortened. 

[0032] 

[Embodiments of the Invention] 

The present invention will be hereinafter described in 
detail based on the embodiments thereof and drawings. The 
drawings herein used are Fig.l to Fig. 4. Fig. 1 is a 
conceptual view illustrating a first embodiment of the present 
invention. Fig. 2 is a conceptual view illustrating a second 
embodiment of the present invention. Fig. 3 is a conceptual 
view illustrating a third embodiment of the present invention. 
Fig. 4 is a conceptual view illustrating a fourth embodiment of 
the present invention. 

Based on Fig. 1, description will be made of the first 
embodiment . 

[0033] 

This embodiment is an on-demand marketing system 
comprising a plurality of sales points SP1, S P 2 , SP3 and a 
center C for governing the sales points SP1, S P 2 , SP3. As every 
sales points SP1, SP2 , SP3 has the same constitution, the 
description will be herein after made on the assumptions that a 
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user who utilizes the system uses the sales point 1 as shown in 
Fig. 1 and that the system sells music data. 
[0034] 

The sales point SP1 is connected online to the center C. 
The sales point SP1 are separated into a sales system SS for 
stocking sales date D3 and a marketing system MS which is 
accessed by users. A user who intends to purchases data 
utilizing the marketing system firstly gains online access to 
the marketing system MS of the sales point SP1, to which, for 
example, the user can gain access at a lower telephone fee than 
the other sales points. The user may go to the sales point SP1 
and gain access using a terminal therein. At that time, the 
marketing system MS obtains user data D4 that are data 
concerning the user such as age, sex, address and occupation. 

[0035] 

When accepting access from a user, the marketing system 
MS provides trial use data Dl to be tried by the user and data 
D2 for arousing an intention to purchase data in the user. The 
trail data Dl herein are a part of sales data D3 such as 8 bars 
or less of the most significant part (which is called "sabi" in 
Japanese") of a music piece. The purchase arousing data D2 
include a weekly ranking formed based on sales record data, an 
image video for sales promotion of a new song, a comment of a 
celebrity and so on. 

[0036] 

The system is adapted to form the purchase arousing data 
D2 based on an analysis of such correlation that teenage users 
having particular attributes, for example teenage female, tend 
to like a singer B when they like music of a group A. The trial 
use data Dl are interlocked with the purchase arousing data D2 
so that, when a user designates specific data listed on the 
ranking of the data D2, the user may immediately obtain the 
trial use data Dl . 

[0037] 

A user who does not use the trial use data Dl and the 
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purchase arousing data D2 need to send retrieval information to 
specify sales data D3 to be purchased to the marketing system 
MS. The marketing system MS prepares to provide sales data D3 
based on the retrieval information. At this time, trial use 
data Dl may be provided in order to have the user confirm that 
the sales data is the data desired by the user. 
[0038] 

As is described above, a user who gains access to this 
system can perform trial use (trial listening) of trial use 
data Dl or accept provision of purchase arousing data D2 . 
Therefore, this system can give a suggestion to a user who has 
not clarified conditions for specifying sales data to be 
purchased and comply with a need of a user who want to decide a 
purchase after trial use. 

[0039] 

When a user who has decided to make a purchase expresses 
the intention of purchasing to the marketing system MS, the 
sales data D3 are provided to the user. For example, the sales 
data are downloaded to a hard disk drive owned by the user. 
When the sales data D3 are popular data D31, the data are 
stocked in the sales system SS. When the data are not stocked 
in the sales system SS, the data are downloaded from the center 
C in which all sales data D30 are stocked to the sales system 
SS, then downloaded to the user. 

[0040] 

When the user is using the trial use data Dl, the sales 
system SS prepares to download the sales data D3 corresponding 
to the trial use data Dl so that the user may immediately 
obtain the sales data D3. Record data D5 such as trial record 
data based on the trial use of the trial use data Dl and 
purchase record data in the case where the user made a purchase 
are sent together with the user data D4 to the center C and 
subjected to a data analyzing function provided therein. The 
data analyzing function herein comprises input means for 
inputting user data D4 from sales points, storage means for 
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storing the user data D4, operation means for accumulating the 
user data stored in the storage means and processing the data 
into the purchase arousing data, and output means for 
outputting the results given by the operation means to a 
purchase information providing function in the marketing system 
MS . 

Description will be next made of a second embodiment 
based on Fig. 2, comparing with the first embodiment. 
[0041] 

The second embodiment is different from the first 
embodiment in that the marketing system MS is integrated with 
the sales system SS in the sales point SP1 . With this 
constitution, the device in the sales point SP1 can be 
facilitated, with the facilitation, the stockable amount of 
popular data D31 as sales data D3 may be decreased as compared 
with the first embodiment. In this case, however, all to be 
done is to download non-stocked sales data D3 from the center C. 

Description will be next made of a third embodiment based 
on Fig. 3, comparing with the first embodiment. 

[0042] 

The third embodiment is different from the first 
embodiment in that every sales point is provided with a center 
device CI having a center function. This is the case where only 
one sales point is provided, such as a case of an antenna shop 
before a transition to the first embodiment. This style may be 
reasonable when the all sales data D30 do not need very large 
capaci ty . 

Description will be next made of a fourth embodiment 
based on Fig. 4, comparing with the third embodiment. 
[0043] 

The fourth embodiment is different from the third 
embodiment in that every sales point has a function of the 
center C and in that the marketing system MS and the sales 
system are integrated. According to this embodiment, there is a 
merit. of facilitating the device in the sales point SI. 
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Using Fig. 2, aupp 1 imen ta 1 description will be made of a 
case where the present invention is applied to a communication 
Karaoke system in a Karaoke box. 

[0044] 

In a communication Karaoke system, a terminal device 
(client) installed in each box (room) of a Karaoke box shop and 
an in-shop host computer (server) connected online to the 
terminals in the boxes correspond to the "user" and the "sales 
point SP1" in Fig. 2, respectively. The customer of the Karaoke 
box receives an IC card at the reception and operates a 
terminal device in each box under a condition of using the IC 
card . 

[0045] 

[Effects of the Invention] 

According to the inventions of Claims 1 to 7, there can 
be provided a sales method which can give a suggestion to a 
user who has not clarified conditions for specifying digital 
information to be purchased and which can comply with a need of 
a user who want to decide a purchase after trial use. 

[0046] 

According to the inventions of Claims 8 to 14, there can 
be provided a sales device which can give a suggestion to a 
user who has not clarified conditions for specifying digital 
information to be purchased and which can comply with a need of 
a user who want to decide a purchase after trial use. 

[Effects of the Invention] 

[Brief Description of Drawings] 

[Fig. 1] is a conceptual view illustrating a first 
embodiment of the present invention. 

[Fig. 2] is a conceptual view illustrating a second 
embodiment of the present invention. 

[Fig. 3] is a conceptual view illustrating a third 
embodiment of the present invention. 

[Fig. 4] is a conceptual view illustrating a fourth 
embodiment of the present invention. 
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[Description of Reference Numerals] 
Dl: trial use data 
D2: purchase arousing data 
D3: sales data 
D30: all the sales data 
D3 1 : popular data 
C : center 
CI : center device 
SP1, S P 2 , S P 3 : sales point 
MS: marketing system 
SS: sales system 
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3.— ^T-^ D 4 £K5E«i£^e>A*-r *A*^S«t . 
f Oa-f f-J D 4 £EBt4E«f St ^ tCDtm 
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[0041] ^-©siJgrojBSS*^— ©5)lt6cD^®i:S 
fc-soii. iBSESft^s p i icfci+ST— ^-f>-5''->x 
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$ D3 <t LTJSI-J--5ASIJ&-&-?— $ D 3 1 
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[0043] mvs<r>mM&>r*Btfm=<»mm<nKmtm 
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